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With this move the company is transforming itself from a local giant sES s

into one with a decent presence in all major markets and a viable _it's clear that if it does come off, the combination of the

competitor to Mattel, Spin Master and Jakks. | two companies product lines will result in a formidable range that will
|
E
-

The integration of RC2 will give Takara Tomy a much better presence in offer TOMY great potential for expansion around the globe.

North America and Europe. RC2's strength in the American market would certainly offer Tomy the
Whatever steps the Takara Tomy/RC2 Group takes, the national buyers at chance to significantly increase the reach of its brands in that

the large retailers will be watching it closely and not with unfriendly territory, whilst Tomy's inluence in Japan and other Asian markets would
eyes. They think that RC2, with the backing it is now going to get, has be beneficial to the lines currently offered by RC2.

considerable potential and buyers, for one, do not think that this is a
bad thing at all. HLLRNARILTIIE, —HOERIIDEELEEBRENESS
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